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WHAT WE DO
Founded in 1999, Wine-Searcher is an online search engine, price com-
parison website and app. In the last 12 months, 34 million people have 
made more than 220 million searches to find, compare and purchase 
wines and spirits worldwide.

Wine-Searcher’s mission is to make finding 
wines and spirits at the best price as easy and 
as accurate as possible.

Wine-Searcher is free to use. There is the option 
to subscribe to an upgraded Pro Version ac-
count that allows full access to the database of 
stores and prices. Wine-Searcher currently lists 
9,521,827 items for sale from 90,145 wine mer-
chants. Wine-Searcher software picks up price 
lists daily from around the world. In addition to 
the search engine function there is a compre-
hensive encyclopedia detailing the world’s wine 
regions and grapes, a daily news service, and 
critics’ scores and user ratings.

How does the company make its money? As 
Wine-Searcher is a price comparison website, 
the company charges stores for referrals on a 
cost-per-click basis (it does not take a com-
mission on each bottle of wine sold through its 
platform). Stores are charged when a user clicks 
on an advertised price for a wine and is referred 
to that stores’ website where the user can then 
complete the purchase.

Wine-Searcher aims to provide both wine nov-
ices and passionate enthusiasts with a fast and 
accurate, intuitive reference tool.



The most successful,
and seriously useful,
price comparison website

“

”
Jancis Robinson. MW



HOW TO
SEARCH FOR A WINE

Scan the label

Or type the product name

Search by vintage

Available vintages

Product profile

Filter to include/exclude auctions

Show stores near you

Shop name, rating and location

See lowest prices first

Click-through to store’s website

Or click the “Discover Now” button 
found on the home page

You can also download the free
Wine-Searcher app on App Store
and Google Play
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WINE-SEARCHER
PRICE INDEX

For each wine-producing region or country, you can see wine rankings 
in price order:

Most Popular Wine

Best Wine

Best Value

Most Expensive

Cheapest
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MERCHANTS
AROUND THE WORLD
90,145 merchants across the globe list with Wine-Searcher. The majority list from the USA and 
Europe however there is a strong growing presence in other markets. Please note that many 
businesses also list outside of these countries.
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*Source: Google, Similarweb and Wine-Searcher analytics, 2017.

WHO’S SEARCHING
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Last year Wine-Searcher helped 34 million 
people search the database for wines, spir-
its and other alcoholic products. Not only 
does this generate business, it also helps 
Wine-Searcher collect and maintain data for 
one of the most comprehensive online data-
bases on alcoholic products.

On average, users spend 3.31 minutes per 
session on Wine-Searcher. Engaging the au-
dience is paramount which is why keeping 
the database up to date, relevant and useful 
are key to its continuing success.     

34 MILLION PEOPLE
3.31 MINUTES OF
AVERAGE TIME

*

AMERICA

47%

UK & EUROPE

41%

ASIA PACIFIC

12%



  

WE ARE
ALWAYS
DEVELOPING
Wine-Searcher is continuously working to 
bring as much merchant and product informa-
tion to the consumer as efficiently as possible. 
The Wine-Searcher website, mobile site and 
free app aim to provide a clean, easy-to-use 
platform of referential information.

In 2017, design features and improvements 
include more detailed price history and avail-
ability charts to help make better buying deci-
sions, easier to use “My Ratings” features, the 
latest critics scores, newly updated reference 
knowledge on wine styles, and an exciting 
all-new “Chatbot” due for launch mid-October 
and “Discover” tools for people who enjoy 
wine but don’t have an expert’s knowledge.



  

Everyday we pick-up complete price lists from stores;
and there are tens of thousands of them – that’s “Big Data”!

“
”

BIG DATA
Wine-Searcher handled 220 million searches for wines, 
beers and spirits last year. We are always collecting data.

The data from consumer search-
es, combined with the pricing 
and availabilty data from stores 
is brought together into reporting 
that helps with forecasting, track-
ing prices and spotting trends. 
Wine-Searcher develops market 
intelligence into custom reports 
that provide an insightful resource 
for retailers, distributors and pro-
ducers.

Overnight – Europe and US time 
– we pick up complete price lists 
from stores; and there are tens of 
thousands of them – that’s “Big 
Data”! Each price list, whether it 
is for 20 wines or 20,000 differ-
ent wine and spirit bottles goes 
through multiple quality checks in 
Wine-Searcher’s software.

We do this to ensure that prices are 
current and correct and the items 
are accurately described so com-
parisons can be made between 
stores across the world.

Not every price list stands up to 
these strict quality checks.  On 
average, Wine-Searcher removes 
10 merchants who fail these stan-
dards every day. Merchants who 
meet and exceed quality checks, 
and receive favorable customer 
reviews are rewarded with a 5-star 
rating that wine buyers can trust.

*Source: Google, Similarweb and Wine-Searcher analytics, 2017.



FOUNDER & CEO
“A big part of Wine-Searcher’s success is the culture. Our 
Wine-Searcher staff are an international crew, currently from 
15 countries. Wine-Searcher is built upon the value of collab-
oration with the wine trade– this translates directly into the 
online products we create. We offer a product that equally 
benefits both the consumer and the alcoholic drinks trade. 
We do not sell wine, beer or spirits to our users. We leave this 
to the stores whose prices are on our site. We take no com-
mission either. We stretch, experiment and push the bound-
aries of technology to give our users an experience that is 
accurate and as useful as possible. We work closely with two 
industries – the drinks trade and technology, both who are in 
constant change. The best way to serve our users and mer-
chants is maintaining quality, integrity and provide a product 
that people trust the world over.” 

Martin Brown

Martin Brown
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GET IN TOUCH
You can find us on the following Social Media networks:

To get in touch directly, please contact Suzanne Kendrick at:
Suzanne.k@wine-searcher.com | +64 (0)9 825 0102

Or contact us at: feedback@wine-searcher.com

POSTAL ADDRESS

PO Box 15710
New Lynn
Auckland 0640
New Zealand

PHYSICAL ADDRESS

3 Totara Avenue
New Lynn
Auckland 0600
New Zealand



 

Find and price wines, beers and spirits
across all online stores.
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